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Learning Guide
Building Key Sales Systems

Creating sales is more than 
a single transaction with 

your customer. It’s part of a 
relationship building system.

Single Sale vs. 
Lifetime Customer

You must understand the 
component pieces of this 

relationship...before and

after the sale.

It takes a little work...
But, you’re building a 

‘lifetime’ customer 
by nurturing them.
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Sales System Key Components
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Traffic Generation

System

Lead Capture 
System

Fulfillment System

Relationship to 
Purchase System

41

2 3

Interdependent and Iterative Process



	 The Way We Want To Sell	 VS.	 The Way Customers Want To Buy 
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THE RESULT
•	 Additional sales
•	 Increasing sales dollars
•	 Long-term customer loyalty

THE PROBLEM

•	 new customer acquisition is 
most expensive way of doing 
business 

•	 Totally inconsistent with 
human behavior

•	 Leaves huge amounts of 
money on the table

•	 We are hardwired to act/
trust in a certain way
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Begin Selling 
Process

Purchase
Customer 

Service

Hopefully Not!

THE NATURAL METHOD
•	 Build a relationship
•	 Minor commitment request
•	 Assessment adds to trust
•	 More relatiohship building
•	 Bigger commitment

With a Natural, Trusting and Nurturing Process

Natural Trusting Nurturing

Yes!



Lifetime Customer System
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  This is very a simple and natural method of creating long-term customers, yet many businesses think they can skip steps and rush right into selling.  
Does ‘rushing in for the committment’ work in personal relationships?  No, and it doesn’t work in business either.  

This single-sale mentality forces a constant search for new customers, may lead to customer service issues, and continues to be 
the single most expensive way of doing business.

The seven steps in the Lifetime Customer System will generate quality traffic and allow you to build relationships with those who show sincere interest.  You 
will not be focused on selling initially, but you will be nurturing those relationships like a small seedling.  Continue to nurture, encourage reassessment of 
the relationship and build desire in your product.  then, present your first offer/request for a minor commitment.  Nurturing to Fulfillment is an iterative 

process that will systematically generate increased sales and loyal customers who give referrals.

Traffic Generation

System

Generate 
Traffic

Lead Capture 
System

Capture 
Leads

Build 
Desire

Nurture 
Relationship

Sales

Event

Overdeliver & 
Impress

Get 
Referrals

Relationship to Purchase 
System

Fulfillment 
System
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Relationship To Purchase System
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•	 Guide buyer through a streamlined 
transaction experience.

•	 Upsell related products.
•	 Maintain the goal to create loyal 

and satisfied customers who will 
return and refer others.

•	 Build trust and credibility in your 
content, products and services.

•	 Avoid perception that all you want is 
to sell and then abandon.

•	 Strive to be relevant, intriguing, 
respectable, caring and supportive.

•	 Direct their intrigue to 
highlighted needs.

•	 Agitate the gap.
•	 Partially fulfill needs and 

emphasize proven results.
•	 Provide opportunity to buy.

Nurture Relationship Build Desire Sales Event



Fulfillment System & Multi-Product Sales System
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Fulfillment 
System

Product A

Relationship to Purchase System

Nurture Relationship

Product B

 Build Desire

Sales Event

Fulfillment 
System

No

Yes

Nurture Relationship

Product C

 Build Desire

Sales Event

Fulfillment 
System

No

Yes

Nurture Relationship

Product D

 Build Desire

Sales Event

Fulfillment 
System

No

Yes

etc.

No

Did they buy?

Yes

Nurture Relationship Build Desire Sales Event
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How This Works:
Nurture your prospects on content 
around a particular product.

Yes Guide through the Fulfillment System.

Guide them through nurturing sequences 
for successive products until they buy.No

Did they buy?


